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    BMIT will help you learn to:






�





Skyline Magnet





�





Business Principles  (10th gr., 1st tri-)


Provides a broad study and analysis of the philosophy, language and environment of business.  This course introduces students to contemporary business principles, practices, and ethics. The curriculum will address the basics of marketing, management, accounting, and entrepreneurship using technology (including Microsoft Office) to apply these skills. 





New Venture Planning  (10th gr, 2nd tri-)


Examines the essential elements of starting and growing a new business within the context of the 21st century and the triple bottom line theory.  Students acquire skills in assessing business opportunities, crafting of entrepreneurial strategies, development of comprehensive business plans, funding of start-up operations and management of rapid growth, all in preparation to launch and manage successful new ventures. Students will use many different software applications to create these documents including a final technology-based presentation.





Google Adwords; Online Marketing (11th gr., 1st tri-)


This course will focus on online marketing foundations and strategies. Students will learn fom advertising professionals as they mentor you to create your own advertising campaign, monitor the results, and use AdWords toolbox to increase performance of your online account. Learn the basics of online advertising as you work in teams to run your own advertising campaign for a local non-profit. At the end of the course, students will have the opportunity to take the Google AdWords Professional (GAP) Certification exam and add this valuable tool to their business portfolio





Business Marketing (11th gr., 2nd tri-)


This course is a study of the opportunities and challenges encountered in international marketing, at various scopes and degrees of international involvement. Students explore how organizations participate in and are affected by international competition; identify and analyze international market segments and related cultural difference; assess market value; and develop marketing strategies relevant to various international segments. Students will use different digital media (eg. pod casting) and Internet blogging to connect internationally. (Students of this course will have the opportunity to join DECA, providing there is sufficient student interest.)








Business Leadership – Senior Capstone 


 (12th gr., 2nd & 3rd tri-)





This culminating course will provide the advanced student with the opportunity to assume a leadership role within the magnet program by overseeing the operations of a group of marketing managers.  The experience will also include conducting a needs assessment for a local company and working with them to conduct a business plan and carry out the goals of that business.





Students will complete the culminating experience via a combination of various pre-approved activities that could include job shadows, internships, work experience, or Service Learning.  Students will create a website to show their progress in this capstone class.











�











Possible Elective Courses:


Computerized Accounting 1 & 2


Web Page Design 1 & 2, 


Sports Marketing,


Business Statistics, Business Economics,


Environmental Science, Ecology,


Computer Aided Design,


Speech and Communication,


Composition, Creative Writing,


Media Matters, Yearbook, Newspaper,


Business Technology, World Language,


Information Technology, 


Computer Bootcamp, Graphics, and Digital Photography





Course Descriptions





Business, Marketing & Information Technology








Students will develop an understanding of marketing, entrepreneurship, and technology in the


 21st century global economy.





�





Ever-changing world of commerce





Students will work with a variety of local businesses to gain hands-on experience in the many different fields that make up the complex world of business.  Experiences will include job shadowing, internships, and possibly even paid positions.  Our partners will work with us via video conferencing, as guest speakers, and through case studies.





We will work closely with:





Ross School of Business, University of Michigan





Business School, Eastern Michigan University





Zingerman’s





Bank of Ann Arbor





Google











�





Business, Marketing, & Information Technology


This magnet is designed for students who are interested in engaging in the dynamic and ever changing world of commerce.  Students will develop an understanding of marketing, entrepreneurship, and technology in the 21st century global economy.  Students in this magnet will have experiences that include:  managing and organizing support functions of business and offices:  applying real world applications to moral and ethical issues that surround business and all areas of life:  exploring the role of information technology in both local and global perspectives; computer operations specifically dealing with spreadsheet manipulation, high-level business application software, database management, web design and multimedia.  This magnet is dedicated to creating informed and empowered consumers and producers contributing to local, national and international communities.





Why Business Marketing & Information Technology   ?





Own your own business


Create Business Plans


Market via the Internet


Design & Advertise


Compete Internationally








When you have completed the BMIT courses you will be able to:


Investigate new business opportunities


Create and implement business plans


Recognize social, environmental and political issues related to the world of business


Understand markets and customers, product development, pricing, advertising and promotion


Utilize emerging technologies to solve business problems


Investigate businesses deeply, write well and communicate effectively


Work effectively with a team to investigate and solve problems


Create presentations using graphic and web design software
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Future Leaders





For more information 


Contact:


�Michelle Wargo


Lead Teacher


Skyline High School


2552 N. Maple Rd.


Ann Arbor, MI 48103


Phone: 734-994-6515 – ext. 55220


Email: wargo@aaps.k12.mi.us











